A GLIMPSE OF GERMAN(Y)
SESSION 9 MARKETING
WORKSHEET

APFELSCHORLE
Task
Work in a team. Imagine you work for an advertising agency and your task is to promote a new
German product on the US market: Apfelschorle.
During the next 15 minutes your team needs to invent a name for the product, come up with a slogan,
and design a poster. Have a look at the words and descriptions that are used in German
advertisements. You don't need to use and translate them all, they are simply to give you some
inspiration.
You can use an online dictionary, such as https://dict.leo.org/german-english/
to find suitable translations.
You will have to present your advertising to your class.
Each presentation is rated and there is a prize for the best one!

ohne Zucker

ganz natürlich
aus heimischen Äpfeln

Bio
noch weniger Kalorien

frisch und fruchtig
Sommergenuss fürs ganze Jahr
100 % vegan
gesunde Erfrischung

Developed by Stefanie Singh
Edited by Kerstin Hämmerling
Scientific consultation: Manuela Wagner

für Sportler und Aktive

© 2020 Goethe-Institut Boston
All rights reserved.
www.goethe.de/usa

A GLIMPSE OF GERMAN(Y)

REFLECTION SHEET
1. GERMAN LANGUAGE
What have you learned today? Write down the words and chunks from today's session in your
personal word bank. My word bank:
My word bank:

2. GERMAN LANGUAGE
What have you learned today about the German language? Was there anything that surprised you?

3. INTERCULTURAL LEARNING
What have you learned today about the German-speaking world – about culture, people, about
differences and similarities to your own country and culture, etc.?
What surprised you most and why?

4. INTERCULTURAL LEARNING
What are you curious about now? What else would you like to know about the German-speaking
world? Write down questions that you have.
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